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INTEGRATED BY DESIGN

Tonkana Media Group is an integrated communications
group delivering end-to-end marketing, advertising
and communication solutions through a suite of
specialist agencies.

We exist to make complex advertising and marketing
challenges clearer, integrated campaigns more
manageable and public-facing communication more
effective, without compromising on quality, compliance
or accountability.

Our structure allows government and institutional
clients to work with one coordinated partner, while
benefiting from deep, specialist expertise across
disciplines.

CSD registered supplier 100% Black-Owned
- SARS tax compliant - Level 1 BBBEE

© 2026 Tonkana Holdings (PTY) Ltd
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A NETWORK THAT WORKS

TONKANA

MEDIA GROUP

Tonkana Media Group operates a network of 3 specialist agencies.

creativelijfe
studio

At the core of our network is
our flagship Marketing,
Advertising & Branding

agency. CLS is where insights,

concepts and strategy-led
campaigns are developed.

>+

BOSSPLUS

BossPlus 1 is our PR, Media
and Events agency, which is
responsible for bringing
branded experiences to life and
making sure that your brand is
visible in the right media space
at the right time.

© 2026 Tonkana Holdings (PTY) Ltd

tPRODUCTION

PEOPLE

A Production agency that's
dedicated to crafting Film,
Video, Photography and
Content that connects,
whether in Digital & Social,
Film, Print or Radio —we're on
the ball.
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The Premium
4 PROMISE™

Our mission is to consistently deliver on a standard beyond the ordinary. The Premium Promise™ we make is a
commitment to servicing our clients with high-quality, integrated communication solutions that are grounded in
Professionalism, Responsibility, Ethical Practices, Measured Delivery, Innovative Thinking, Unity, and Meaningful
Impact. Every project we undertake reflects our commitment to clarity, accountability, and results that last.



THE PREMIUM PROMISE™

Our values define how we deliver on our mission, guiding every decision, every project, and every client interaction.

RESPONSIBLE MEASURED UNIFIED
Clear ownership of Planned, tracked, and Specialist teams
outcomes, timelines, reported work that working together as
and client expectations. stands up to scrutiny. one aligned group.
PROFESSIONAL ETHICAL INNOVATIVE MEANINGFUL

Disciplined, credible, Integrity, High standards in Communication that
and consistent in transparency, and thinking, creativity, informs, engages, and
every engagement. compliant conduct and execution. delivers public value.

in everything we do.

© 2026 Tonkana Holdings (PTY) Ltd
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EXCO

Meet our talented team who are passionate about turning ideas into reality.

Thibedi
Meso

Lungile
Meso CA (SA)

Onthatile Lebogang
Makgalemela Mokwena

Managing Director Operations & Events Director Executive Producer Financial Director

© 2026 Tonkana Holdings (PTY) Ltd
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CORE TEAM

Meet our talented team who are passionate about turning ideas into reality.

“; L

lize Sobeich Katlego Ditlhokwe Romeo Sibay

Creative Director Strategy Director Business Development
Manager

W‘

N~ " |

PN

Thabang Manyelo Hunadi Mashilo Letsholo Kgosimore Lethabo Malakalaka
Senior Graphic Designer & Senior Copywriter Senior Art Director Social Media Manager
Animator
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As an integrated
network of
independent agencies,
we can provide a
comprehensive range
of services, delivered
individually or as an
integrated solution.

$
Ads

O ——

Media planning
and buying

INTEGRATED CREATIVITY

AD

Advertising
strategy and creative
development

Print production
and logistics

1

o\

Branding and visual
identity systems

Event planning,
management,
and activations

© 2026 Tonkana Holdings (PTY) Ltd
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Public relations and
media management

Film, video,
photography, and
content production

=

Stakeholder
and internal
communications

49

o
o
o
o
—

520
e
Digital content and
campaign assets

s
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THE 4D FRAMEWORK

Our approach to every project is guided by our 4D Framework, ensuring we deliver innovative solutions that drive tangible results.

2. Design

Next, we translate these insights
into innovative concepts and

strategic plans, crafting solutions
that make your brand stand out.

1. Discover

We start by deeply understanding
your brand, audience, and
objectives, gathering insights that
shape our strategic approach.

4. Deliver

Finally, we implement and monitor
the project, optimizing its
performance to ensure lasting
success and measurable outcomes.

3. Develop

We bring the designs to life,
meticulously executing every detail
to align with your brand’s goals and
ensure high-impact results.

© 2026 Tonkana Holdings (PTY) Ltd
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Google
.. Analytics

Detailed insights into
website traffic, user
behavior, and conversion
metrics.

Data-driven decision-
making for optimizing
digital strategies.

Customized reporting to
track the performance of
specific campaigns.

Integrates with other tools
and platforms for a
comprehensive marketing
analysis.

OUR TOOLS

O

SEMRUSH

Comprehensive tool for SEQ,
content marketing, and
competitive analysis.

Improves search engine
rankings and visibility in South
Africa’s digital market.

Provides keyword research,
backlink analysis, and content
optimization tools.

Supports building a strong
online presence and gaining
market insights.

We leverage cutting-edge tools and platforms to enhance our creative process,
streamline project management and deliver exceptional digital experiences.

% Brandwatch

Advanced social listening tool
that monitors brand mentions
and sentiment across various

online platforms.

Provides insights into
consumer opinions, trends,
and competitor activity.

Helps businesses stay on top
of brand reputation and
customer feedback.

Enables data-driven decision-
making by analyzing social
media conversations and
emerging trends.

© 2026 Tonkana Holdings (PTY) Ltd
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A FALCON.IO

Unified social media and

customer experience
management platform.

Combines social media
listening, publishing,
advertising, and analytics
in one tool.

Manages the entire social
media lifecycle efficiently.

Offers comprehensive
audience insights and
performance tracking to
enhance customer

engagement.
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Quality Is

NON-NEGOTIABLE

We believe that Government and
public institutions deserve the same
level of strategic thinking, creative
craft and executional care as any
leading commercial brand.

Our philosophy is simple: We don’t
adjust our standards based on who
we're working with; we deliver

quality consistently to best interest

of our clients and their requirements.

That consistency is how we deliver
The Premium Promise™

© 2026 Tonkana Holdings (PTY) Ltd
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Council for Geoscience

MINING INDABA 2026

SCOPE:
Concept & Branding
Public Relations & Event Management
Live Sociale Media Management
Live Streaming

Photography & Videography

© 2026 Tonkana Holdings (PTY) Ltd
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‘Geoscience

Collective Progress starts from the ground up.

#GroundedinCol

starts from the

the YouTube app

Council for Geoscience

Council for Geoscience

(@councilforgeoscience7903

Council for Geoscience

CollecTive
PROGRESS

starts from the
ground up.

Home  Videos Live Playlists ~ Search

Videos

Al Mining Indada: Rocktail

Women & Girls in

I i Science
15 vie veeks
Ministerial Gala Dinner:
\$ e I 2 VCL Laun:

 —

Home Shorts



210 5514+ 107346+ 2668+ 404+ 9278+

PROFILE VIEWS MINUTES OF NEW FOLLOWERS TOTAL
IMPRESSIONS DURING MINING INDABA VIDEO WATCH TIME ACROSS PLATFORMS ~ ENGAGEMENTS

| ]

Progress is
stronger when
it's grounded
in evidence.

#MI26 Panel
Engagements

starts from the
ground up.

Join s 25

M2 Spesker
15 Siphise Buthaer

‘AMC;N
PRING
i

Council for Geosclence

Council for Geoscience Council for Geoscience 5 Gouncil or Geasclence

) /
M12026 o wh s coal M12026 Breaking hews!
kicks off ettt DAY TWO

highlights

M. Buthol B : EE
e 5
Aiig 2
oy 4
. g 1 CounlforGacshnc

EINCA]
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'_le | I I I I I I I g I I IX The Mining Indaba 2026 campaign was executed as a fully integrated
i ications initiative, ically leveraging media relations,
higher rade c ll m communications initiative, strategically
A F R I CA Y & 0 e e pko mss social media, leadership profiling, partnership announcements, event

starts from the ground up. activation, and stakeholder engagement to maximise visibility and

,)\ P(‘un e #GroundedInCollectiveProgress impact.Through coordinated pre-event anticipation, live coverage,
launches, MoU signings, the Rocktail networking event,

)) w N : #MI26StrongerTogether #MI26MakeYourMark plogramme

NEWZROOM 987 %‘EQCNAEL PUBLIC RELATIONS 2 2 and post-event amplification, CGS ensured consistent messaging and

NOW WERE TALKING ¥ 1 curemsecnve i i i
sustained momentum across all campaign touchpoints.

CIR EFATM EFR° S MEED IFA™ S

THOBELAFM 88 MINING WEEKLY

MOSATE WA TSEBO LE BOITHABISO %Blzcammunm_-/

==
EVENT: ROCKTAIL

Council for Geoscience

YOUTUBE

INVESTING IN

AFRICAN
‘MINING
INDABA

@ A Hyve Event




€% MSD

A BREATH OF
FRESH CARE

Concept & Branding
Digital & Social
Activation
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MSD

INVENTING FOR LIFE

Elabregth
ifreshcare,

\\\\m\\\\\\x,‘.“\\\“

New Message -

To

Subject

Offer Your Patients a Breath of Fresh Care

Dear GP.

Lung cancer treatment is evolving, and immuno-
therapy is at the forefront of this revolution.

By harnessing the body’s immune system to target
and fight cancer cells, immunotherapy offers new
hope, especially for patients in advanced stages.
With improved survival rates and fewer side effects
compared to traditional treatments, it's a powerful
option that you can offer your patients.

At MSD, we're committed to supporting healthcare
professionals like you. Explore our comprehensive
resources on immunotherapy, including treatment
guidelines, patient education materials,

and upcoming webinars designed to keep you
informed on the latest advancements.

¢ MSD

INVENTING FoR LIFE

Did you
know?

Lung cancer is the
leading cause of
cancer deaths globally.

#BeThere

Catch it early
& breathe easy
On the bright side, there is a

5-year survival rate of 56%
when it's detected early.

#BeThere

QM
¢

Give your patients a
breath of fresh care.

#BeThere

€ MSD

INVENTING FOR LIFE

Geté breath
of fresh care.

HAPPY
LUNGS,
HAPPY
LIFE!

Breathe easy with
regular check-ups.

MSD

INVENTING FOR LIFE

Screening today.

QM

Give your patients a
breath of fresh care.

Immunotherapy uses our immune
system tofight cancer.?

oM

“Early lung cancer
detection saved my life,
It could save yours too."

- Marl 34, Centurion.

#BeThere

found incidentally on

Give your pationts abreath o fresh care

€ MSD




MSD . ey
INVENTING FoR Lire : ‘ User name 8h

MSD . €3 MSD € MsD

INVENTING FOR LIFE INVENTING FOR LIFE

Anyone can get

lung cancer. Lung cancer often

Some are at higher risk." Early detection can has no symptoms

=2
e 3

make a difference. until later.
Early detection is key.'

Let’s do a quick lung test

Speak to your GP Speak to your GP about lung health
aboutlung cancer health. i =cieeningioptogs

Get a breath of fresh care. Get a breath of fresh care.

If youare at risk, talk to your
GP about lung health.
Geta breath of fresh care.

z.

Early lung cancer detection can save your
life. Ask your GP about a screening and the
benefits of immunotherapy.

Scan QR Code to learn more.

QMo

Offeryour patients a
breath of fresh care.

#BeThere

Geta breath
of fresh care.

Early detection and treatment
can save your ife.

>

Seeskto o igtung cencaraiEiE, Immunotherapy in lung cancer:

What GPs need to know.

Lung canerremains  leadng caus of cancrrlated deans, wih n smal

Y . T3

The importance of regular screening.

\

In 5 Seconds

Pas impacodpatent sunival i ung cance, specialy NSCLC

‘About 25% of ung cancers e found incidentally”

Stk oty lung cancer? Role of immunotherapy in NSCLC treatment*

See if you can hold your breath
for as long as the next story.

Comnaton heray: i ray be used i orinaton wih chemot
Pt 35 st hemoterapy meds

#BeThere MS

INVENTING FOR LIFE

Lung cancer screening:
Key considerations for general practitioners:

dentitying high-isk pationts

The South Affcan Thoracic Soceyand oratonl gideines ecommand:
Who should be screened?

agos 5574
Curentor s (i s 15 years)
=30pack ing risory

No o lng cancer stry

Ingood geershea and i for surgery

Sereening method *

educe kg cancar moratty.

o Nosas <6 - No et acton, r-susute sl
© Nodules &-10mm - Repeat LOCT i & monis 100 malgnatfesturs.
Nocuies 210 or gring - Further vesgatan e (0opsy, PET-CT).

PD-L1 testing: When is it needed?

5. afrprogres

- 1+ chemothrapy) doe ot e
P esng - patens may racie Fasmen ragardess ofPD-1 stats
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The Importance of early screening.

Geta breath
of fresh care.
Did youknow?
Earyung cancer dtactin early detectonand
‘weatmont can reatly incresso survial !

Early signs of lung cancer may include:'

+ Chestpan
+ Doveloping anow cough
+ Shortnessofbreath

* Weightloss

Keep your lungs healthy.

‘While cary detection’s crucil preventing ung cancer is always
+Quit smoking and avoid second-hand smoke.

+ Avoid exposure tohazardous chemicals

+Testyour home forradon

Lung cancer soreening usualy involvesalow doso computed
tomography (CT) scantotake pituresof the lungs Tnis oxam s

paiioss, non-invasive and takos only a fow minutes.
‘Speak 1o your GP toarrangoalunch cancer scrooning today.

What is Immunotherapy?

Immunotherapy use

i

: INVENTING FOR LIFE

Offer your patients a
breath of fresh care.

Dear GP

DID YOU KNOW?

Immunotherapy uses our immune system to fight cancer. It works by
helping the immune system recognise and attack cancer cells. You
might have immunotherapy on its own or with other cancer treatments.
immunotherapy is a standard treatment for some types of cancer.

And it is in clinical trials for other types of cancer.?

The Immune System and Immunotherapy.

Our immune system works to protect the body against infection, illness and disease.
It can also help protect us from the development of cancer.2

The immune system includes the lymph glands and white blood cells. Normally,
it can spot and destroy faulty cells in the body, stopping cancer developing.
But a cancer might develop when: 2

* You have a low number of white blood cells, so the immune system is too weak to
be able to recognise and kill the cancer cells.2

« The cancer cells produce signals that stop the immune system from attacking it.2

« The cancer cells hide or escape from the immune system.?

Find out more about immunotherapy_here.




Scatec

TALENT
ACCELERATOR
PROGRAM

Concept & Branding
Internal Comms

Activation & Merchandise
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Council for Geoscience

BEYOND LAYERS

Event management
Concept & Branding
VIP Guest & Talent Management

© 2026 Tonkana Holdings (PTY) Ltd




e Beyond
layers

Beyond facebook

Council for Geoscience la) ers Council for Geoscience
GaLA 4

—

Beyond i el G o R e
l&l)gl's . xunnefmte:mmws:.mumue k i N 'l‘HANK ecember 202 { 4

AnGal Gala Dinner & AWards Ceremony! o ensure 0) T rags £ ra
tnnor 0 you O 1 enenuer, las ke e ‘ : 5 \/()l 1‘ Time: 17:30 o 18:00 : - Dr "'s" to h\“l" ass
i o / il orlogia b . R \ Dress Code: Gold Caret Glam 4 L :
oreing il : ; y o P This is a iight-of elegance, so please ensure

/ 7 /. jou're dressed in strictly black tie.

24
€GS Excelence Awards

Dress to Impross

This 5. igh f legance, 0 lease ensureYou'e drssed In
ety lack e

Find Your to ¢ 3 £ 7
| Dear Colleagues. Be)()lla
Vi excied 10 ot you t Kl Kon n Pretora 1

‘Downioad the map and directions here: y ¢

frmepr e ” Thank you for joining us at the annual CGS Excellence Awards Ceremony. It was great aver's
1o see you all dressed to the nines as we celebrated the exceptional achievements of
the year and recognized the standout performers who continue to inspire us all, taking

Please present your dier'sence o prof of 10 he gate our industry Beyond Layers.

and 0 th U hat O atending the G35 Beyons
ayesGla e

Parking Mado Fasy ST Congratulations to all our winners! Your dedication and excellence shine brightly,
Usters il b vl 0 i o 0 parin. setting new benchmarks for success.
AnDle aring spce i vaiabe o al uests. ear Colleag
Yo nvited 10 our anualGaa Diner & MIeS eremony. Joinus 25 We 60 b

To relive the magic of the evening, we invite YO0 44 1 ESUT4GE 0 reaest achievements of the year and 1o coleiate

Arrive at 5:00 PM for 530 PM 0 allow time for f ! our standout performers.
DRolograpts,  Welcome arin, and e chance 1 cach up you to enjoy a collection of photos capturing

ilhcolleages e h vening ofcaly begis.
the highlights of the night.

Click here to relive the memories.

Enjoy the |

: S 3t i s,

ettt s o o
St oo v, 0t
] s e e et :
Thank you for making this event a remarkable celebration of excellence.

Make It Home € v i i 28

o I Homo We look forward to seeing you at future occasions as we continue to shape ©O Phiwokuhle Ntisana and 38 others
11100 b inkin, plase arange ansprt n the future together.

advance, Remembe, o g1k nd v d939 D13

100K forward to celebrating this special
jon with you facebook.com

Beyg,
Yon(
lﬂ)'@l‘s l

Beyonq
layers

Galelcons
CGS Excellence Awards

Date; 5 Decembey 2024

Date: 5 December 2024

Visit geoscience.org.za for more info
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TSHWANE

ECONOMIC DEVELOPMENT

TSHWANE
ENERGY
SUMMIT 2025 ;i

PR & Event Management
Live Social Media Management -

Media Buying

© 2026 Tonkana Holdings (PTY) Ltd




SUMMIT .

FSHWANE
ZENERGY
/ SUMMIT

POWERING A SUSTAINABLE
FUTURE TOGETHER

HWAN
ERGY20
SUMMIT25

R

YSHWANE
7ENE|

%Uwh/ﬂ_f




. Tshwane Economic Development Agency

13 June at 20:48 - &

ZENERGY 20

J/SUMMIT25

ENERGY WEEK
BEGINS!

—_

“Join the movement toward
7 uture. ‘867 .43

o

SHWANE

ERGY20

z’J
Y SUMMIT25

DAYS TO-GO!
Here’s what'’s happening
at the Summit

SUMMI TOPS
g

REGISTER NOW OR
FOLLOW LIVE UPDATES

#TES2025

TSHWANE
ENERGY20
SUMMITES

| TOMORROW'S ©
" THE DAY!

Drop your questions.
for TEDA and speakers

THANKYOU

FOR POWERING
CHANGE WITH US!

ARRIVE EARLY
AND READY
TO SPARK GREAT
CCONNECTIONS.

BE PART OF TSHWANE'S
ENERGY FUTURE.




A+ IN EVERY BITE

Concept & Design
In-Store Branding

Digital & Social

© 2026 Tonkana Holdings (PTY) Ltd




Stand a chance to WIN

your share of R50,000 in

Smart Shopper Pointst

Buy any Nelrose
product and swipe
your Srnart Shopper
card to enter

smart N
shopper

MELROSECHEESE.SA
Posts

% melrosecheese.sa

© Qv

melrosecheese.sa Melrose gets A+ in nutrition, A+ in
taste, and A+ in happy tummies! Bring real cheese and
real love to every lunchbox and make snack time... more
4 March

melrosecheese.sa
1 melrosecheese.sa - Original audio

in every
e (17)BITE &@3

nourish growing minds.



NAD

PLAYER'S CHOICE

Media Planning
Media Buying
Photography & Design

© 2026 Tonkana Holdings (PTY) Ltd
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RADIANT SKIN.

PLAYER'S CHOICE.
Visit the NARS Boutioué
on the Upper Level

RADIANT SKI
BRI GhoioE
B

‘‘‘‘‘‘‘‘ NARS Bo
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Golden
Delight

FOUNDATION

FAR FROM OK!

360-degree Campaign
Media Planning & Buying
PR & Events

© 2026 Tonkana Holdings (PTY) Ltd
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#GoldenDelightFoundation
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is bringing mental wellness

s

Address: Bophelong Community Center

Vanderbijlpark, 1913, South Africa

‘GOLDEN DELIGHT FOUNDATION LAUNCHES MOBILE

Qs 22 Vs
"j‘v Liked by creativelifestudio_za and others

goldendelightza Only 1in 4 South Africans with serious
mental health issues get the treatment they need. Not

Signs that you might be

Far From OK.

A gentle reminder:
You need support too
Mama, no matter how

strong you are.

9 Swipe for more.
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Brand Refresh
Cl & Stationery
Roadshows
© 2026 Tonkana Holdings (PTY) Ltd
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Brand Evolution
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Anthill

ADVISORY

A RESCUE MISSION

Corporate ldentity
Marketing Strategy
PR & Media Relations

© 2026 Tonkana Holdings (PTY) Ltd
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ADVISORY

Roboto Light

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopgrstuvwxyz

Roboto Regular

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz

Roboto Bold

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz

Anthill

Headline
goes here

Subheadiine goes he

Anthill

Headline goes here.

Headline goe:
Subheadline goe

“quotes
goes here”
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Council for Geoscience

WOMEN'S DAY

Event management
Concept & Branding
VIP Guest & Talent Management

© 2026 Tonkana Holdings (PTY) Ltd
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CEEALIAELDAID

LOERIES

AFRICA MIDDLE EAST

ASSEGAI

INTEGRATED
MARKETING AWARDS

7 N
W « N
(] )apmmaxbda N
| awiros N
\i‘& i 441

Bronze Assegai for ‘Frisco Wide Awake Shake' campaign in the Alternative Activations category.
Bronze at Cannes Lion for ‘We sent their briefs back” in Promotional Design.

Silver at The One Show for ‘We sent their briefs back” in Promotional Design.

3rd place at Creative Circle Ad of the Month for ‘Uniball Smudges’ in the Radio Category.

Silver at One Show for ‘Nissan 100% silent’ in the Radio Campaign Category.

Bronze Loerie for ‘Nando's Try Something Manual’ in the Design Publications Category.

3rd place at Creative Circle Ad of the Month for ‘My Kitchen Rules Fork You' in the OOH Category.
Bronze Loerie for ‘The Voice S2' in the TV Promo Category.

Gold Promax for ‘The Voice S2' in the TV Promo Category.

Gold Promax for ‘The Voice S2' in the TV Editing Category.

Silver Promax for ‘The Voice S2' in the TV Promo Campaign Category.

Bronze Loerie for ‘OLX Side Bae' in the Integrated Campaign Category.

Best in Reel for ‘Metropolitan After Tears' by Ididthat, November.

Best in Show for Original Music at Ciclope Festival for ‘Metropolitan After Tears'.

Best in Show for Cinematography at Ciclope Festival for ‘Metropolitan After Tears'.

3rd place at Creative Circle Ad of the Month for ‘Sowetan Know Your Place’ in the Print Category.

2nd place at Creative Circle Ad of the Month for ‘Sowetan Know YourPlace' in the Film Category.

3rd place at Creative Circle Ad of the Month for Rose’s Cordial ‘Oh the Places You Won't Go' in the Print Category.

2nd Place Creative Circle Ad of the Month for Tiger Brands ‘Cabinet Reshuffle’ in the Online Audio Category.
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ORIGINAL IDEAS.

v

DIVERSE

Our people are representative of the
greater demographic in South Africa,
giving us a vantage point of all walks
of life, which brings local texture to
our work.

DYNAMIC

We are an owner-led and managed
agency, meaning you benefit from
interacting with the decision-makers,
allowing for agility and adaptability
when required.

© 2026 Tonkana Holdings (PTY) Ltd

PREMIUM EXECUTION.

v

DISTINCT

We don't often go for the first idea or
the second; our approach is to push
the imagination to create something
new in the world.
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THANK YOU

TONKANA

MEDIA GROUP

Head Office
3 Petroy Drive
Fourways
Gauteng
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